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Over time, windows can lose
their luster if they are not
cleaned regularly.

Jump start
your spring
cleaning

CAROLINA ALBAN-STOUGHTON

Communications Manager
CARLSBAD CHAMBER OF COMMERCE

For many people April is the
time to get their finances in order
as the annual tax filing deadline
approaches. For others, Apriland
the spring season in general, is
a time to get their houses and
offices in order. However, many
find this task daunting. To get
some guidance on how to get
started and make the processless
dreadful, we reached out to one
of our newest members, Sparkle
Freshness, an eco-friendly com-
mercial and moving house clean-
ing service in Carlsbad. CEO and
Managing Partner, Stephanie
Barneburg, says the best thing is
to “do it over a weekend, a couple
of days or two weekends in a row”
that way the process won't feel
like it's never ending. Barneburg
also believes it is important to
clean one room at a time. Avoid
leaving a mess in one room and
going into another room to clean.

Part of the spring cleaning
challenge is also getting rid of
things that have been collecting
dust around your house and or
office. “Declutter your closet.

SEE CLEANING, Page 6
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tep inside the Bressi

Ranch office of The

Lund Team and you soon

realize that optimism is
contagious.

Founder Carlton Lund’s perse-
verance is legendary. A former
Chairman of the Chamber and
2007 Carlsbad Citizen of the Year
with his wife Sandy, Carlton was
an early champion of the once-
controversial LEGOLAND
California Resort project in the
face of significant opposition.
He later led a crusade to resur-
rect the historic Carlsbad sign
inthe Village, creating arguably
the most recognizable landmark
in the city.

After building their estate
firm for over 37 years, Sandy
and Carlton are gradually tran-
sitioning management to their
sons Garrett and Tyson along
with a 20 year veteran of the
firm, Jeff Pashby. With energy
matching his father’s, Tyson
speaks to one of the reasons for
the firm’s success. “A home is
such alarge purchase so people

FROM THE
CHAI RMAN

B
AHMED HAQUE

Chairman of the Board
CARLSBAD CHAMBER OF COMMERCE

are naturally fearful but we help
them realize that challenges
can be overcome. Dad makes
an emotional connection with
people. His enthusiasm is con-
tagious” he says.

Garrett and Tyson have real
estate in their blood. The Carls-
bad natives grew up in numer-
ous homes that their parents
would fix and flip. “We grew up
with talk of real estate at dinner
and sitting in the car while my
parents would drop off an offer”
recalls Tyson.

Both held careers in other
industries, Garrett in construc-
tion and Tyson in information

systems and staffing. Those
backgrounds allow the brothers
to provide skills complimentary
to each other. Garrett’s strength
is his knowledge of the physical
product whereas Tyson excels
in marketing. Garrett notes “It's
easy to get emotionally invested
in a deal and that’s why I rely
on Tyson to be a neutral party.
There’s no my deal or his deal
- instead we work as a team”.
Carlton says of Sandy “When I
married her I realized that one
plus one equals three. She is the
blood and soul of the business.”

Thriving for so long and
remaining independent from
a national brokerage, the Lund
Team sets themselves apart from
the competition by their deep
experience and level of service.
“We're in the trust business.
60% of our business is from
past clientele. A satisfied client
is the most important weapon
to protect your business. We
have some customers that are

SEE CONNECTION, Page 18

From left, Garrett Lund,
Jeff Pashby, Sandy Lund,
Carlton Lund, and Tyson
Lund.

We grew up
with talk of
real estate
at dinner
and sitting
in the car
while my
parents
would drop
off an offer.

Tyson Lund

@ BUSINESS SPOTLIGHT -ttt
A printing partnershlp to serve North County

Two of San Diego North Coun-
ty’s longest standing and well-
known commercial printers
joined forces effective January
1, 2019. ZUZA LLC(formally
CPS Printing) and Golden State
Graphics combine their respec-
tive decades of experience, tal-
ented teams and complimenting
offerings to create the largest
commercial printing company in
San Diego North County. ZUZA
has been known for years as one
of the premier printing facilities
in the County. ZUZA's focus has
been on both sheetfed and digi-
tal printing, as well as latest-gen-
eration software solutions that
allow their clients to expand their
reach by managing their market-
ing materials from anywhere in
the world, 24/7. Golden State

ZUZA provides premier commercial printing services to the San Diego
North County.

ZUZARA

2304 Faraday Ave.
Carlsbad, CA 92008
zuzaMAM.com
(760) 4389411

Graphics has built a loyal client
following by bringing great value
to their customers through sheet-
fed and digital printing as well as
extensive post print fulfillment
and large format graphics capa-
bilities. Both companies focus on
creating great client relationships

SEE SPOTLIGHT, Page 4
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BRET SCHANZENBACH

President & CEO
CARLSBAD CHAMBER OF COMMERCE

The state of
commercial
real estate

Thisissue of the Carlsbad Business
Journal is focused on the real estate
industry. And one of the mostimpor-
tant sectors of the real estate industry
iscommercial real estate. Let's take a
look at how Carlsbad is doing in the
commercial real estate sector today
(thank you to Don Trapani from San
Diego Tenant Advisory, Inc. for the
latest statistics).

Anchoring the Ship

Carlsbad is the economic anchor
of north San Diego County. The 78
corridor has approximately 57M
square feet (sq. ft) of “industrial”
space. Carlsbad ishome to 15.5M sq.
ft of that space, which is more than
27%. Carlsbad is also home to the
most “office” space along Highway 78.
With 15.3M total sq. ft of office space,
Carlsbad accounts for almost half of
that space with 7.4M sq. ft. The only
sector that we don't have the most
space is the “retail” space. Carlsbad
has5.8M sq. ft of retail space, which is
the third most among the five cities.

Vacancy Rates

Another key metric to follow to
determine economic vitality is how
well our property is being leased
and/or occupied. Of the three com-
mercial sectors mentioned, our
strongest sector from an occupancy
stand point is our retail sector. Our
retail sector currently has only a
2.5% vacancy rate, lowest amongst
the five cities along Highway 78.
With a vacancy rate that low, it basi-
cally means that the moment some-
thing comes available, someone else
is grabbing it.

However, our other two sectors
have much higher vacancy rates.
The overall vacancy rate for office
space in the Innovate 78 corridor
is approximately 13.9% with Carls-
bad exceeding that at approximately
16.9%. That in and of itself is not
a worrisome number as more and
more workers are working remotely,
mobile, or utilizing coworking
spaces instead of leasing classic
office space. The fact that we carry
so much office space in Carlsbad
and that our office vacancy rateisn't
higheris a testament to how strong
our business climate is.

Industrial Vacancies

The surprising number is our
industrial space which has an
approximate 9.7% vacancy rate, the
highest in our region. The rest of
our neighbors are hovering between
approximately 2% and 7.5%. Our
industrial park is an economic driver
for both Carlsbad and all of North
County. That means that having a
higher vacancy rate is something we
need to keep tracking. However, itis
not a number that raises too many
red flags immediately. As with any
“point in time” reporting, a variety
of factors affects these percentages
at any given moment. Over time we
hope to see our vacancy rate parallel
that of our neighbors. Here at the
Chamber we are partnering with the
City of Carlsbad and the San Diego
North Economic Development Cor-
poration to host some industrial
“openhouses” in the near future (first
one in May). Keeping our industrial
park humming is a top priority for
both the city and the Chamber.

If you have any thoughts on
efforts we can make to keep the
Carlsbad business climate shining,
please don't hesitate to let us know.

Setting sight on solutions

The world is changing expo-
nentially. Technology has
altered the way we acquire
information, how we share it,
and what we do after we get
it. Ithas changed how we con-
duct business in untold ways,
and any business that fails to
evolve is in danger of not just
falling behind but closing its
doors. The same holds true for
cities. A city that fails to keep
pace with expanding technol-
ogy canlose contact with those
it serves, ultimately failing to
fulfill its mission.

There are countless ways
in which the City of Carlsbad
conducts business differently
from 20, 10, even five years
ago. Carlsbad has strived to
be aleader in innovative solu-
tions to civic problems, and
continues its commitment to
that goal.

Carlsbad recently hired its
first ever chief innovation offi-
cer, David Graham, who most
recently served as the City
of San Diego’s deputy chief
operating officer for smart
and sustainable communities.
Graham has extensive experi-
ence in implementing smart
city solutions, helping create
SanDiego’s all-electric car fleet
- a first for North America -
and streamlining an open-data
permitting platform.

Few cities have a chiefinno-
vation officer, and Graham
said that Carlsbad is unique
among cities its size, making
it an ideal testing ground for
civicinnovation and solutions.

“You have an international
tourist destination in LEGO-
LAND, the largest desal plant
on the western side of the
continent, global headquar-
ters of companies like Viasat,
seven miles of beaches, and
you have a city with the
second highest TOT (transient
occupancy tax) in the entire
region,” Graham said.

Combine those with good
schools, a regional airport
and forward-thinking indus-
tries, and Carlsbad has alot to
offer. But there are two sides to

Carlsbad recently
hired its first ever
chief innovation
officer, David
Graham, who most
recently served
as the City of San
Diego’s deputy
chief operating
officer for smart
and sustainable
communities.

CHRISTIE MARCELLA

Economic Development Manager

every coin; with every advan-
tage comes an accompanying
challenge.

“As we approach buildout,
the challenges of more people
and less space become more
palpable,” Graham observed.
And one way to navigate such
rocky waters is by employing
technology to smooth the way.

“AsIthink about our position
intheregionandin the country,
Carlsbad really has an oppor-
tunity to demonstrate why
cities of 100,000 to 300,000
or even 500,000 people can be
more nimble, agile and more
connected to their residents
in solving problems,” Graham
said. “The key is using data to
drive decision making. That is
where to find the efficiencies,
the improvements, the insights
that will allow us to innovate -
by creating a data platform that
helps us understand processes
and what our residents want
and need, and finding solutions
to those issues.”

Graham’s aim is to involve
local businesses in help-
ing solve problems that are
typically seen as government

problems. The valueis tapping
into an extremely knowledge-
able ready-made talent pool.
Partnering with local busi-
nesses has the collateral benefit
of keeping the business com-
munity engaged in civic affairs.

“Getting people and busi-
nesses to be a part of co-cre-
ating the city is a key part of
deriving the insights the city
can use to devise innovative
solutions,” Graham said. “The
more that people feel that
their role is not just a seat at
the table but a responsibility
to the city that they're in, the
more likely we'll be better able
to find solutions that plague
all of us.”

Graham hopes that in the
future the city and its busi-
ness community maintain
a connection, and that local
businesses will view the city
as a laboratory for new ways
to solve problems.

“Ibelieve Carlsbad can be a
sandbox for testing and trying
new and different things and
new and different ways of
addressing civic challenges,”
he said.

Sometimes keeping Carls-
bad on the cutting edge of
innovation is less complicated
than it sounds. Graham jokes
that he often hears people say
they'd like to be the best city, or
the smartest city, or the most
connected city possible.

“How about just a more
convenient city?” Graham
responds. “Let’s shoot for that
bar.”

CHAIRMAN'’S CIRCLE

== THANKS FOR YOUR CONTINUED SUPPORT c=»

The Chairman’s Circle was created to give prominent
recognition to the companies whose steadfast
support has helped the Chamber remain a proven
collaborative force that brings business and
community together, energized by a shared vision
and passion to transform our future.

BENEFITS

In addition to visibility in the Carlsbad Business
Journal, marketing materials and event programs,
Chairman’s Circle members enjoy a range of benefits

tailored to their specific needs. Chairman’s Circle
members also receive priority seating at chamber
events and invitations to special Chairman’s Circle
Members-Only receptions.

We invite all chamber member companies who are

committed to the success, growth and prominence
of the Carlsbad Chamber of Commerce and the
region as a whole to arrange for a visit to discuss the

WELLS
FARGO

WASTE MANAGEMENT

@
Tri-City Medical Center
ADVANCED HeauH cage...For Y@U

CARLSBAD

benefits and privileges of The Chairman’s Circle.
To learn how you can join Chairman’s Circle please
contact Bret Schanzenbach at 760-931-8400.

e GRAND PACIFIC RESORTS
Time Away...Time Together..
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CHAIRMAN OF THE BOARD
Ahmed Haque ~ Clearway Energy Group
MMEDIATE PAST CHAIR

Deb Beddoe  Your Ops Manager
CHAIRMAN ELEC
Michael Schroder ~ Cal State San Marcos
TREASURER
Rich Clark  Fuzion Payments, LLC
VICE CHAIR OF MEMBER SERVICES
Lupe Hairston ~ Freedom Window Cleaning
VICE CHAIR OF BUSINESS
& COMMUNITY DEVELOPMENT
Paula Anderson  First Citizens Bank
VICE CHAIR OF PUBLIC POLICY

Catherine Magafia  Savvy Women Wealth Management

VICE CHAIR OF ECONOMIC DEVELOPMENT
Matt Leonard AAMS®  Edward Jones
VICE CHAIR OF STRATEGIC PLANNING
Josh Mazur ~ Upstream Consulting

DIRECTORS

Trent Andrews  Procopio, Cory, Hargreaves & Savitch, LLP

AaronByzak  Tri-City Medical Center
Dave Geier San Diego Gas & Electric
Carolyn Grant - Museum of Making Music

Michael Howes, AICP - Howes, Weiler and Associates

Brian Hughes - Omnni La Coast Resort & Spa
Frankdris  LEGOLAND California Resort

Adam Jacobs  Fortis Fitness and
Strength Training & YOGALUX

JessicaJones  Poseidon Water LLC
Johnlek  Green Dragon Tavern & Museum, Inc.
Sueloftin ~ The Loftin Firm, P.C.
Joseph Mishriki - Wells Fargo Bank
Ramon Oseguera  The Shoppes at Carlshad
JRPhillips - The JR Phillips Group Inc.
DonSando ~Strategic Results Group

LizSheahan  Jacobs & Cushman San Diego Food Bank/

North County Food Bank
AmberTer-Vrugt  Scripps Health
Mike Weseloh  Weseloh Chevrolet Kia
ScottWhite - New Village Arts Theatre

DIRECTORS EMERITUS

JohnR.Oshome  AT&T
Don Schempp  Torrey Pines Bank Carlshad
Lou Storrow  Storrow Law, APC
Tim Stripe  Grand Pacific Resorts, Inc.

ADVISORY COUNCIL

Dr. Benjamin Churchill ~ Carlsbad Unified School District

Dr. Sunita Cooke ~ MiraCosta College
Scott Chadwick ~ City Manager
Ofie Escobedo ~ Lola’s 7-Up Mexican Market & Deli
Mayor Matt Hall ~ City of Carlshad Council Liaison
SamRoss  Visit Carlsbad
Sandy Wilson  Camp Pendleton

STAFF

Bret Schanzenbach  President & CEQ
Toni Padron  Executive Vice President & (00

Carolina Alban-Stoughton Communications Manager

Margery Benkaci  Membership Sales
Gwen Bryson Information Specialist

Kathleen McNary ~ Dir. of Corporate
and Member Relations

Kevin Monson  Executive Coordinator
Carolyn Reinmiller Public Relations & Events
Darryl Reitmeyer Director of Sales & Marketing
Chad Spinks  Graphic Designer

(arlsbad Business Journal Printing
Advanced Web Offset

“The Carlshad Chamber of Commerce promotes business
through member services, educational programs,
cooperative partnerships and legislative advocacy that
balances economic prosperity with the quality of life.”

CHAMBER VISION

“The Carlsbad Chamber of Commerce s the business
organization recognized as a leader influencing the direction
and future of Carlsbad to enhance the quality of the community.”
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5934 Priestly Drive « Carlshad, CA 92008
Ph. (760) 931-8400 « Fx. (760) 931-9153

frontdesk@carlshad.org
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by the Carlsbad Chamber of Commerce.
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Make shop smaII' vey day

Once a year on a day
called Small Business Sat-
urday, a Fall day sandwiched
between Black Friday and
Cyber Monday, we are
reminded to celebrate small
business in America. It is
a day to applaud the entre-
preneurs and solopreneurs
who stepped out on their
own to provide something
amazing to the public. The
goal of the Carlsbad Vil-
lage Association (CVA)
Carlsbad Village Associa-
tion, however, is to make
sure that we extoll the vir-
tues of “shopping small”
every day so that these
small businesses continue
to thrive.

To that end, the CVA is
pleased to be hosting its
3rd Annual Spring Shop
Hop on Saturday, April 20,
2019 from 11:00 a.m. to
6:00 p.m. in Carlsbad Vil-
lage. Check-in begins at
11:00 a.m. at the CVA wel-
come table located on the
corner of State Street and
Grand Avenue. The first
100 people to check-in will
receive complimentary
reusable shopping bags.

The event will feature
shopping specials and dis-
counts, merchant hospital-
ity, light refreshments, food
sampling, live musicand a
chance to win wonderful
gifts from local Carlsbad
Village businesses. Visit at
least ten participating busi-
nesses listed on the Spring
Shop Hop passport, have

The Carlsbad Vlllage Assoqatlon (CVA) will host its 3rd Annual Spring Shop Hop on Saturday,
April 20,2019 from 11:00 a.m. to 6:00 p.m.

VILLAGE
BEAT

CHRISTINE DAVIS

Executive Director
CARLSBAD VILLAGE ASSOCIATION

your passport stamped at
each location visited, and
return it to the CVA wel-
come table by 6:00 p.m.
for an opportunity to win
one of several fantastic
prizes. No purchase neces-
sary. The more locations
you visit, the more oppor-
tunities you will have to
win. Over $1,500 worth of
prizes will be given away.
Special prizes include com-
plimentary nights at local

3RD ANNUAL
SPRING SHOP HOP

WHEN: Saturday,

April 20, 2019

11:00 a.m. to 6:00 p.m.
WHERE: Carlsbad Village.
INFO: Check-in begins at
11:00 a.m. at the CVA
welcome table located on
the corner of State Street
and Grand Avenue. The first
100 people to check-in will
receive complimentary
reusable shopping bags.

hotels, salon and spa pack-
ages, dining and shopping
certificates, entertainment
tickets, and so much more!

This is a great opportu-
nity to connect the com-
munity with the wonderful

small businesses in Carls-
bad Village. It’s a time to
celebrate our Village as
we welcome Spring to our
downtown.

Small businesses make a
major impact on our local
economy. Because they are
smaller, they can provide
more hands-on customer
service than larger stores,
they provide greater access
to product diversity, and
they create a sense of com-
munity. Please join us for
the Spring Shop Hop and
celebrate the small busi-
nesses in Carlsbad Village.

For more information and
updates about Carlsbad
Village and Carlsbad
Village Association

events, please visit
www.carlsbad-village.com.

The 2018 Ready Carlsbad Business Alliance Commitment

to Preparedness Award was presented to Viasat. From left:
Carlsbad Police Captain Neil Gallucci, Mary Brown, Environ-
mental Health and Safety Manager at Viasat, Carlsbad Fire
Captain Michael D. Calderwood and Ready Carlsbad Business
Alliance Co-Chair and Board member, Josh Mazur (R).

Recognizing a

“"Commitment

to Emergency Preparedness”

In a disaster, would
your business evacuate or
shelter-in-place - and how
would you make that deci-
sion? Howdy, my name is
Josh Mazur. As Co-Chair
of the Ready Carlsbad Busi-
ness Alliance
(RCBA), TI'd
like to invite
each of you
to help us get
the word out
about being
prepared for
significant
business and
personal disruptions.

Strength in community
stems from a desire to
improve the quality of life
for ourselves and our neigh-
bors. But when disasters
occur, not having a plan
or being prepared, limits
our ability to respond and
recover collectively. Please
take a moment to review

JOSH
MAZUR

your Preparedness Plan and
talk to those close to you
about it. If you need more
information on a prepared-
ness plan you can start at
carlsbadca.gov.
Asameansto honorand
provide examples of lead-
ers in this area, the RCBA
annually recognizes a
company or organization
with a “Commitment to
Emergency Prepared-
ness” award. The award is
for demonstrated accom-
plishments and contribu-
tions that prepare employ-
ees, protect and continue
business operations, and
contribute to community
recovery in the event of a
large-scale disaster.

See page 16 for
more details on
how to nominate
your business.
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SATURDAY, APRIL 27 - SUNDAY, MAY 5

You’re invited to celebrate Spring with a Runway Fashion Show, a Live Butterfly Encounter,
a Makers’ Market, an Instagram Garden and Special Fashion Week Offers and Events at The Forum Carlsbad.

RUNWAY FASHION SHOW
Saturday, April 27, 1pm
Complimentary Lite Bites ® Makers’ Market ® Runway Fashion Show
DJ e 200 Free Gift Bags (while supplies last)

APRIL IN BLOOM
Saturday, April 27 - Sunday, May 5, 10am-5pm
Live Butterfly Encounter by Butterfly Farms e Makers’ Market
Free Make & Take Crafts e Instagram Garden
Fashion Week Store Offers and Events

Visit www.eventsforumcarlshad.com
for full program details.

Carlsbad

WIGOAT (B PO Pt T

1923 Calle Barcelona, Carlsbad, CA 92009
760.479.0166, www.theforumcarlsbad.com
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Come and join our senior model
empowerment program!!!
--Now taking applications--

PHOTOGRERAPHY
5661 PALMER WAY STUDIO H

CARLSBAD 760-335-6411
MELANIEROBERTSONPHOTOGRAPHY.COM

‘Medicine
Carlsbad, CA 92008

Juergen Winkler, MD, ABIHM, ABOIM

order to bring about health and vitality.

Some of the Treatments offered at Q.F.Med. are listed below:

Targeted Low Dose Chemotherapy

Supportive Adjunctive Therapy for Cancer and Chronic Disease
Bio-ldentical Hormones (BHRT, including the Wiley Protocol )
Immune Enhancement

IV Oxidative Therapies (Ozone Therapy, including the Zottzmann Multi-Pass Treatment)

Thyroid Testing, Support and Treatment

Detoxification, Chelation Therapy

Homotoxicology, Mesotherapy, Prolotherapy, Prolozone Therapy
Pulse Electro Magnetic Field Therapy (PEMF), Bio-Sauna

Stem Cell Therapy,

Phone: 760-444-5544 Fax:760-444-5006

5814 Van Allen Way, Ste. 212-215

Functional medicine is a systems oriented approach specific to each
individual. It involves a partnership of the patient and practitioner to
address underlying causes of disease. It addresses the whole person with
regard to their individual genetics, environmental exposures, lifestyle
factors, spiritual, emotional and physical makeup. Each of these factors
is an influence in chronic disease and our goal is to address each one in

Customized Nutritional Programs (including FirstLine Lifestyle Therapy)

Komori presses at ZUZA are able to handle the most demanding print jobs.

) SPOTLIGHT

Continued from Page 1

by offering excellent cus-
tomer service and deliv-
ering their customers an
excellent print experi-
ence. Golden State Graph-
ics owner, Alan Katz, and
ZUZA president, Tom Hale,
shared their thoughts on
the merger. “We are very
excited tojoin forces. This
is an excellent opportu-
nity to combine two great
groups of employees and
clients under one brand.
It is also an excellent
opportunity for both of
our companies to bring
our strengths together,
to learn from each other,
expand our offering and
deliver our clients even
more value than we have
been able to offer indepen-
dently. This merger will
open new doors for usasa
company, ensure a strong
and growing future for our
employees, and deliver an

enhanced offering to our
clients.”

The newly formed ZUZA
LLC leveraged it's com-
bined strength to continue
to invest in the latest tech-
nology with a significant
upgrade to their press
lineup. Replacing presses
thathad been in service for
years, they made the move
to anew Komori GLX640C
Press. This multimillion-
dollar investment, coupled
with ZUZA's investment
last year in to some of the
most advanced prepress
and plating technology
available to the industry,
has positioned them as a
technology leader in the
San Diego print market.
ZUZA Chief Operating
Officer, Randy Brown, said,
“After months of in-depth
research and capabilities
comparisons, we were
impressed with Komori's
forward-looking approach.
The speed, wide range of
substrates, including up
to athickness of 40pt. and

sheet size up to 28x41, as
well as production options
like UV & HUV on this new
press are unlike anything
else we considered. With
the investments we've
made over the past year, we
are confident that we will
be delivering our custom-
ersthe highest quality and
greatest range of printed
materials they can find
anywhere.”

ZUZA LLC is an ISO
9001:2015 company. Their
services include multi-chan-
nel marketing campaign ser-
vices utilizing email, direct
mail and custom landing
pages as well as marketing
asset management sites
empowering companies to
maintain brand & regula-
tory compliance and reduce
obsolescence. Beyond those
strategic services, ZUZA LLC
offer the highest quality digi-
tal and sheetfed offset print-
ing, as well as large format
and complete bindery, and
fulfillment services.

arlsbad Integrative Medical
J Center (Insurance & Medicare accepted)
u 5814 Van Allen Way, Ste. 215
Carlsbad, CA 92008

A Center for health, wellness and the prevention of disease
(A Functional approach to Primary Care, Chiropractic Care, IV Vitamin Therapy)

Website: Carlsbadimc.com

Email: info@Carlsbadimc.com
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A FAST way to identify

early sign

Anyone can be a hero
merely by recognizing the
F.A.S.T. warning signs of
stroke so you're ready to
take action! Learn as much
as you can about signs,
symptoms, and the science
of what happens in your
brain during a stroke.

Here are some crucial
facts you should know
about stroke.

1.Stroke can be
prevented.

The major risk factors for
stroke include high blood
pressure, diabetes, elevated
cholesterol, and smoking.
In addition, being over-
weight, and sleep apnea
are other common treatable
factors.

2.Stroke is treatable.

Most strokes are caused
by a blocked blood vessel
in the brain, and with rapid
treatment in the hospital,
within the first few hours,
effective interventions are
available. Time is of the
essence. Stroke is a brain
attack, and every minute
of untreated stroke can
cause death of 2 million
brain cells.

3.Stroke can be
identified.

FAST is an acronym
used as a mnemonic (a
device used to assist in
remembering something)
to help detect and enhance
responsiveness to stroke
victim needs. The acronym
stands for Facial drooping,
Arm weakness, Speech dif-
ficulties and Time to call

s of a stroke

The signs of a stroke are easy to identify. Once detected, call
911 immediately.

el
DR. JACK SCHIM

Neurologist
TRI CITY MEDICAL HEALTH

emergency services.

acial drooping: A sec-

tion of the face, usually
only on one side, that is
drooping and hard to move.
This can be recognized by a
crooked smile.

Arm weakness: The
inability to raise one’s
arm fully.

S peech difficulties: An
inability or difficulty
to understand or produce
speech.

ime: Ifany of the symp-
toms above are show-
ing, time is of the essence;

FAST FACTS -

-80% of all strokes are
preventable

- Every 40 seconds
someone in the U.S.
has a stroke

-Nearly 2 Million brain
cells die each minute a
stroke goes untreated

- Stroke is a leading
cause of long-term
disability in the U.S.

When minutes matter
stroke patients are seen
immediately through
Tri-City’s accelerated
“Pit Stop” program
where emergency
professionals meet the
ambulance right at the
emergency room doors.

call 911 or go to the hospital
immediately.

To find out more about
Dr. Jack Schim, or to make
an appointment please
call 855.222.8262 or

visit tricitymed.org.

Testing the “contractor
vs. employee” designation

CALCHAMBER

The California Supreme
Court’s April 2018 deci-
sion in Dynamex Operations
West, Inc. v. Superior Court
of Los Angeles completely
changed the way in which
anindividualis classified as
anindependent contractor
versus an employee in this
state. In a recent edition
of The Workplace podcast,
CalChamber President and
CEO Allan Zaremberg and
Executive Vice President
Jennifer Barrera review
what the decision means for
California employers and
independent contractors.

As they point out, with-
out a legislative fix, the
Dynamex decision could
jeopardize work opportu-
nities and income potential
for millions of independent
contractors.

“The decision has made
it less flexible and more
restrictive on the ability for
individuals to freelance and
work as independent con-
tractors,” Barrera explains.

In Dynamex, the Califor-
nia Supreme Court aban-
doned a long-established
balancing-of-factors test
previously adopted by the
court in a 1989 decision,
S.G. Borello & Sons, Inc. v.
Dept. of Industrial Relations

(48 Cal.3d 341). This previ-
ous approach weighed mul-
tiple factors in their totality
to account for the variety
of California industries
and professions, as well
as diversity of California’s
workers.

Dynamex jeopardizes
freedom of choice for indi-
viduals and pushes them
into a traditional employ-
ment model that lacks
flexibility.

“As the decision stands
right now, that is the con-
cern. This one decision,
that was dealing with the
transportation wage order
is now going to be applica-
ble to independent contrac-
tors working in virtually
every industry in Califor-
nia,” Barrera explains.

Zaremberg says that
the Legislature has an

opportunity to intervene
and update California’s out-
dated laborlaws toreflecta
modern economy.

The Wage Orders that
were at issue in the Dyna-
mex decision haven't been
updated for over a decade;
this was even before the
smartphone was available,
Barrera notes.

“Our laws have not
reflected the modern econ-
omy and it certainly hasn't
reflected the growing desire
of individuals to have flex-
ibility in their work, and
wanting to have that flexi-
bilityisabigissue,” she says.

The Dynamex decision
isa greatlesson about how
the courts must deal with
the facts in front of them.
The Legislature is able to
take testimony from all
parties affected.

“North County’s Finest”

featuring the best of the region’s experiences.

Discover

People * Arts * Events * Commerce * Dining
Breweries * Wineries * Regional Guide

MY SAN DIEGO
NORTH COUNTY

North County’s central online connection

Enjoy more of Carlsbad and North County by

following us on online.

Follow us
@MySanDiegoNC

vRON fI.]

www.MySDNC.com

North County's

DID YOU KNOW?

ALNC donated
more than 4000
new books to local
schools during
the last fiscal year.
In a collaborative
event with Barnes
and Noble Book
Store, ALNC
collected 2500
new books and
individually wrapped
them as gifts to
students.

OCTOBER 19

SAVE THE DATE

A
. {
WWW.ALNC.ORG

THRIFT SHOP:

Monday
10am.to 6 p.m.

Tuesday-Saturday
10 a.m. to 3 p.m.

assistance league’
North Coast

1820A Oceanside Blvd., Oceanside
(760) 722-2286
ALNC is an IRS 501(c)(3) corporation.

If you are interested

in becoming a member
or making a donation,
visit www.alnc.org

Like us on Facebook



http://www.alnc.com
http://www.mysdnc.com
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YCLEANING

Continued from Page 1

During the next few clean-
ings declutter drawers and
cabinets until you get to
everything in your house”,
advises Barneburg.

Freedom Window
Cleaning owner, Lupe
Hairston, emphasizes
the importance of not
neglecting your windows
when you plan your spring
cleaning. “Justlike on any
surface, dirt and the ele-
ments over time damage
and lessen the luster of
glass. It is also important
for the functioning of the
window itself, clean tracks
areimportant for the long
term proper functioning
and proper movement of
the window.

Think of a car that has
never or very infrequently
gets washed eventually the
paint will loose its luster.
That is what can happen
to glass over time. Plus we
live in Southern Califor-
nia where we pay a hefty
sunshine tax so we might
as well enjoy as much of
it as possible.” Hairston
believes that the best
time to focus on cleaning
the windows is “typically
late March to early May
so your windows will be
beautiful for the spring
and summer.”

Ifyou don’t want to hire
someone to come to your
home or office, there are
ways to do it yourself. “Get
a bottle of dish soap, vin-
egar and bucket for water.
The best way to apply the
solution is with a strip

|
CLEANING SERVICES

Need some help with
your spring cleaning?
Professional help is only
a phone call away.

Freedom Window
Cleaning
(760) 598-5510

Naked Clean
(760) 720-3830

Scrub Doctors
Home & Commercial
Cleaning

(855) 332-0735

Sparkle Freshness
Commercial Cleaning
(858) 352-9860

washer. Lastly, you need
a good quality squeegee.
An auto window squeegee
won't cut it. To clean the
window apply the solution
of 4 parts water, 4 drops of
soap and a cap full of vin-
egar to the window with
the strip washer. Scrub
thoroughly . Squeegee
dry to remove the solution
and dirt. Voila!!! Clean
windows.”

If you'd like to hire help
for your spring cleaning,
there are two additional
members of the Chamber
that can do that for you.
Naked Clean offers fully
customized, non-toxic,
house cleaning. Their
services are people, pet
and planet friendly. If you
need help with home and
office cleaning, move outs,
carpet cleaning, tile and
grout, flooring cleaning,
refinishing Scrub Doctors
Home & Commercial
Cleaning can also help.

Nordson’s ‘Tech Time Challenge’

What alternative energy
source promises the most
for our future? How does
photosynthesis create an
oxygen molecule — and
then how does the molecule
travel through the body
when inhaled? Should we
sell caffeine products in
schools?

These are some of the
real-world science ques-
tions that nearly 1,700
middle schoolers grappled
with in March when they
participated in Nordson's
Tech Time Challenge — a
unique program offering
students the opportunity
to research, analyze, and
create a project ona STEAM
topic (Science, Technology,
Engineering, Arts, and
Mathematics). Nordson
Corporation sponsors the
Tech Time Challenge in
partnership with the Carls-
bad Educational Founda-
tion and Carlsbad Unified
School District.

Students from Calavera
Hills, Valley, and Aviara
Oaks Middle Schools sub-
mitted essays, marketing
brochures, and posters
showing their solutions to
their STEAM challenges.
Then a Nordson Tech Time
School Challenge Assem-
bly was held at each school
to showcase the students’
work. The assemblies were
fun and interactive, featur-
ing a “game show” STEAM
competition, music, and
lots of prizes, including

DR. BEN CHURCHILL

Superintendent

t-shirts, tumblers, water
bottles, sling bags, folders,
gift cards, earbuds, and
portable speakers. The
culminating event was the
announcement of the three
grand prize winners, who
each received an iPad as a
prize.

The Calavera Hills stu-
dents rose to the challenge
with creative STEAM proj-
ects. Sixth grader Keenan
wrote a script telling the
story of an oxygen molecule

TiMe

TiMe

traveling through a human,
turning into energy, and
leaving the body. Ana-
bella, in seventh grade,
made a poster illustrating
the effects of E-Waste pollu-
tion and the environmental
threat posed by discarded
electronics. And eighth
grader Luke wrote that
wind energy provides the
most promise for our future
because itis easy to use and
cost-effective.

At Valley Middle School,
the students’ entries were
inventive and original.
Francis, a sixth grader,
wrote of a jacket that mini-
mizes the transfer of body
heat, keeping you warm in
the cold weather. Jenna, in
seventh grade, wrote about
how the Earth will continue
to sustain itself for future
generations if we reduce

TINE

—

Jenna and Francis, VMS 6th and 7th grade winners, with VMS

Principal Nicole Johnston.

the amount of water we use.
Eighth grader Kai created
a hypothetical structure
called a Dyson Sphere that
would surround a star to
produce massive amounts
of energy for the future.

Aviara Oaks students
displayed analytical prow-
ess. Maria, in sixth grade,
wrote a detailed brochure
citing evidence of the pros
and cons and concluding
that schools should not
allow caffeine. Seventh
grader Jill proposed taking
the trash and pollution
that litters our oceans
and converting it into eco-
friendly, alternative forms
of transportation. And
Natalie, an eighth grader,
suggested that we look
to wind power and wind
turbines as an affordable
power source. Animpres-
sive 95% of Aviara Oaks
students participated in
the Tech Time Challenge,
garnering the middle
school a Participation
Award of $500 to be used
for STEAM activities.

“Nordson Corporation
has been an outstanding
partner in our STEAM pro-
grams at Carlsbad Unified,”
said Carlsbad Educational
Foundation CEO Michelle
Ginn. “They have dedicated
their expertise, energy, and
resources to guarantee that
our students have a real
world exposure to the world
ofhigh-tech and the careers
of the future.”

Tuition-Free
Montessori

Education
for K-8

NOW ENROLLING

CHECK OUR

WEBSITE FOR MORE
INFORMATION ABOUT

OUR SCHOOLS

Community Montessori
Charter School

Roots in the Community, Wings for the World
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DIMENSIONS

Tuition-Free
Personalized
Learning
Program
for K-12

Contact us to see how you or your
business can help provide real world
learning experience for students!

Terri Novacek

Executive Director

www.myelement.org/partners

h

@ 877.300.8299
’Element Education, Inc.

Empowering Students to Discover Their Element
6797 Embarcadero Lane ¢ Carlsbad, CA 92011


http://www.myelement.org

CARLSBAD BUSINESS JOURNAL APRIL 2019 | 7

Making history at MiraCosta College
with biomanufacturing program

Twenty-two MiraCosta
College students will make
history this spring when
they become the first to
earn a bachelor’s degree in
biomanufacturing from our
college, which is one of only
15 community colleges in
California selected to hosta
groundbreaking baccalau-
reate degree program.

The impact on the 22
MiraCosta bachelor’s
degree holders will be pro-
found. The degree program
prepares students for work
within the biotechnology
industry in the unique
environment of biological
production where science
thrives in partnership with
quality and compliance.

“For those who were
already working in the
industry, you really need
a bachelor's degree to
move up, otherwise you
hit a ceiling for career
advancement,” said Bar-
bara Juncosa, Ph.D., chair
of the MiraCosta College
Biotechnology Depart-
ment. Although some of
the students are currently
employed in the biotech-
nology sector when they
started the program, as
a result of the program,
others have gained employ-
ment during their studies
at MiraCosta College. For
those who are not work-
ing in the industry, thisisa
program well aligned with
industry needs and pro-
vides them with greater
career opportunities.

That's because biomanu-
facturingis anincreasingly
complex field, as evidenced
by a 2014 Talent Report
on California Workforce
Trends in the Life Science
Industry noting that most
positions in the biomanu-
facturing industry require
a four-year degree.

No wonder, then, that
several biotechnology
companies in the region
- including Genentech,
Gilead Sciences, Inc., and
Thermo Fisher Scientific,
supported MiraCosta Col-
lege’s application to offer a
bachelor’s degree program.

Because most companies
in this industry require
a bachelor’s degree, and
because advanced educa-
tion for a biomanufactur-
ing degree was nowhere
to be found before Mira-
Costa College launched its
baccalaureate program,

3 -
Students completing the program are now set to work in the
manufacturing sector of the biotechnology industry, which
includes biotherapeutics, diagnostics, supplies and services,
and industrial products.

HIGHER
LEARNING

DR. SUNITA (“SUNNY”) COOKE

Superintendent/President
MIRACOSTA COLLEGE

companies had to carry the
burden of providing exten-
sive in-house, on-the-job
training, taking time and
resources away from their
core business efforts. Stu-
dents completing the pro-
gram are now set to work
in the manufacturing sector
ofthe biotechnology indus-
try, which includes bio-
therapeutics, diagnostics,
supplies and services, and
industrial products. The
curriculum also prepares
graduates for technical and
quality assurance or qual-
ity control-related positions
related to obtaining Federal
Drug Administration (FDA)
approval.

MiraCosta won approval
from the California Com-
munity Colleges Board of
Governors to offer a bach-
elor’s degree program in
2015. The first cohort of 23
students enrolled as juniors
in the fall of 2017 and will
graduate this spring. The
second cohort of 23 stu-
dents will be graduating
in spring 2020. The Class
of 2021 has room for 30
students and applications
will be accepted until the
cohort is full. For more
information, contact Bar-
bara Juncosa, Ph.D. chair of
the MiraCosta College Bio-
technology Department at
760.757.2121 X6214.

Making the program
especially attractive is

the cost: approximately
$10,000 total to cover all
four years of the program.

“We know that many
of these students are eco-
nomically disadvantaged,
so it’s really wonderful to
see them have an afford-
able career path,” Juncosa
said. “These are students
who are parents, who are
taking care of relatives,
who are raising families.
These are students who
might not otherwise have
a chance like this to earn a
bachelor’s degree.” In other
words, these are the very
students that community
colleges serve.

What's more, a Decem-
ber 2017 review of the
state’s Baccalaureate
Degree Pilot Program by
the Legislative Analyst's
Office stated students who
were interviewed never
expected to pursue a bach-
elor’s degree until their
local community college
began offering one, and the
availability of a degreeata
familiar, local institution
encouraged them to raise
their educational aspira-
tions. This demonstrates
the community college
baccalaureate programs
are also bringing more
folks within reach of a
four-year degree. Employ-
ers, meanwhile, reported
the new degrees were pro-
viding students with the
necessary skills needed.

This is a really exciting
time for MiraCosta College
and we appreciate the sup-
port from biotech industry
partners, legislators and
the community who sup-
ported us in expanding
access to higher education
and fulfilling job gaps in our
region.

DRE# 01394870

Something for

County Airports
* Agua Caliente * Borrego Valley * Gillespie Field
* Fallbrook Airpark * Jacumba * McClellan-Palomar

* Ocotillo * Ramona

LENDSPARK

BLPSERACES TLENCENG. & ACTYTRORT

THE
BUSINESS
LENDING
TEAM THAT
CARES.
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To learn more

contact us at
T60-202-5670 or
info@lendspark.com

"LUND TEAM.

& Fam
760.438.0800 |

www.lendspark.com

teal Estate Company
www.LUNDTEAM.com



http://www.lendspark.com
http://www.sdcountyairports.com
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CHAMBER OF GOMMERCE

THE NATION'S LARGEST ONE-DAY STREET FAIR
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A GARLSBAD

SUNDAY 8 A.M. TO 5 P.M.

MAY 35, 2019
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OVER 900 EXHIBITORS

ARTS & CRAFTS e CHILDREN’S GAMES & RIDES
INTERNATIONAL FOOD CENTER

PANCAKE BREAKFAST

INFO: (760) 931-8400 OR WWW.CARLSBAD.ORG
FREE SHUTTLE STOPS

FROM THE SHOPPES AT CARLSBAD
West of Sears. Off Highway 78, just east I-5;
exit Jefferson and go south.

FROM POINSETTIA TRAIN STATION
Parking lot of Coaster station, 6511 Avenida

Encinas, just off the I-5; exit Poinsettia, go west.



https://www.carlsbad.org/event/carlsbad-village-faire-3/
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@ Real Estate

FOCUS COMMERCIAL | RESIDENTIAL | MANAGEMENT PLANNING | FINANCING

There is a wealth of experience avatlable I:ﬁr C&i‘)‘a:! éhambe’r .
members when it comes to real estate. Inve mgand/of developmg can’
be a daunting prospect, but if you are ready to take the plunge you will
find this special ‘Industry Focus'to be a starfmg pomt to prepare for the

challenges ahead and turn them into competltwe advantages

PA LE-) MAR_AORU M N E W LY
BUSINESS PARK CONSTRUCTED

INDUSTRIAL R&D / OFFICE

Industrial R&D and Standard Office
Suites Available

Highly Visible Identity at the Intersection of
Palomar Airport Road and Melrose Orive

Unit Sizes Ranging from 864 SF ta 4,700 SF
High Quality Tenant Improvements

Free Surface Parking

ON-SITE LEASING OFFICE

760- 699 i é -l ] ] | \ . . 3141 Tiger Run ::j'_':-::n.-;ﬁ_ Suite 104, Carlshad: CA G'IH*J lﬁﬁ‘

www.arnel.com
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Dream Big. We got you.
frontwavecu.com | 800.736.4500

Federally
insured
by NCUA

o
WELCOMEMAT SERVICES

Data-Driven Mgrketing
with a Local Focus

L : 3

GROW YOUR BUSINESS INCREASE YOUR LOYAL CUSTOMER BASE
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WELCOMEMAT SERVICES
OF NORTH COUNTY SAN DIEGO

Naila Sfeir - 619.800.2010

nsfeirewelcomematservices.com

lifetix e.{ip,

EQUAL HOUSING
LENDER

Both leasing and buying have an abundance of benefits. Talk with
an experienced commercial real estate lender at Torrey Pines Bank
to help sort through your options.

= Most businesses
need some sort

of physical area

in which to oper-
ate. This essen-

tial requirement

for space means
company owners
will need to decide
whether to lease

or buy commercial
real estate. Both
leasing and buying
have an abundance
of benefits that can
make it challenging
to determine what is
best. Before making
a decision, consider
the pros both sides
have to offer:

Real Estate

Weighing the benefits of 1
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Top 3 Pros of Leasing

No down payment: This

can be one of the biggest
pros for leasing commercial
property, especially for busi-
nesses seeking ways to be
more resourceful with their
working capital.

Repairs handled by

landlord: If your property
isleased, when something
breaks, malfunctions or needs
arepair, it's the landlord’s or
property manager’s responsi-
bility to fix the problem.

Short-term options

available: If a business
has its sights set on rapid
scaling, the size of your

commercial space could
quickly become too small to
accommodate your growing
operation.

Top 3 Benefits of Buying

Property is an invest-

ment: Real estate values
tend to appreciate over time,
making property a generally
sound investment for your
business over the long term.

Buying saves you

money: Ownership
of the property can give
you the opportunity to
finance the property with
long-term fixed rate loans
eliminating variable costs
like a lease rate.

easing versus buying commercial real estate

Offers flexibility:
3 Whether it’s painting
the walls to match your
branding efforts or expand-
ing the space, not having
alandlord can give your
company greater flexibility
to do what you want with
your property.

While there are plenty of
pros on both sides of the
leasing versus buying com-
mercial space debate, your
company's unique situation
should play a key role in the
final decision. From your
current cash flow to both
your short and long term
goals, it's important to con-
sider all key factors before
coming to a conclusion.

Talk with an experienced commercial real estate lender to help sort through your options by calling your local Carlsbad

office of Torrey Pines Bank, a division of Western Alliance Bank, Member FDIC, at (760) 444-8400.

Helping military families plan and grow

There aren’t many com-
munities like this one. One
foot in the Pacific, the other
in the desert.

Home to the world’s great-
est fighting forcesand a com-
munity of people like you.
Fighting every day for your
families, your friends, the
place you call home.

We're Frontwave Credit
Union.

Our members spend their
days working and their free

time playing. They plan. They
grow. They fight for what's
important. And when they
bank, they bank at Front-
wave. Not just because of low
loan rates. or low fees. We
help first-time home buyers
unlock their dream with
fixed rate, adjustable rate, VA
and no-closing cost mortgage
loans. Frontwave is the place
to get started, and the place
to kick it into high gear. To
launch something great,

FRanT Wity

and to pursue big goals.

100% Commitment,
Zero Excuses
Thisisn'tjust empty talk.
Over nearly 70 years, we've
evolved from serving mili-
tary personnel to welcom-
ing over 87,000 members
worldwide, with 14 branch
locations and international
ATM access. Everyone
living or working in San
Diego, Riverside and

San Bernardino counties
is now eligible to join. One
thing that hasn't changed
— not even a little — is our
commitment to the finan-
cial success of our members.
And their future. For bank-
ing, lending, saving, and
planning. We're the place
to get started, and the place
to kick it into high gear.

So dream big. We got you.
We’re Frontwave Credit Union.

The highest value audience your business can reach

Did you know that new
residents typically develop
72 new business relation-
ships within one year of
moving? In addition, since
new movers have no loyalties
established
(vet!) in their
new com-
munity, they
are five times
more likely to
become loyal
to your busi-

Naila Sfeir,

ness if you :

are the FII%ST President of
toreach them, 'Velcomemat
Studies also ervices of
show that North County
new movers vanDiego
spend morein

their first six

months than a typical con-
sumer spends in three years!
By targeting this high value
audience, local businesses
have the opportunity to see
much higher response rates

New residents are more loyal to the initial business connections
they make when venturing into their new community.

than average.

Founded in 2003,
Welcomemat Services
identified the benefits of
connecting local businesses
with a steady stream of fresh
new customers each and
every month and developed

aprecisely-timed new mover
marketing program. Tie in
sophisticated patented tech-
nology, and small business
owners can clearly see and
measure results.
Welcomemat is dedicated
to building a stronger local

community where small
businesses thrive. Ideal for
restaurants, car washes,
salons, auto service centers,
dry cleaners, fitness cen-
ters, pet service providers,
and more, Welcomemat is
an effective way to get your
name out to your community.

In addition to new mover
marketing, Welcomemat
offers other highly-tar-
geted marketing solutions
to reach your ideal client as
well as social media man-
agement, email marketing,
reputation management
and other digital market-
ing services. Let us create a
great local marketing plan
for your business.

For more information,
contact Welcomemat
Services of North County
San Diego at (619) 800-2010
or email nsfeir@
welcomematservices.com

Leader in direct mail
marketing expands reach
into greater Carlsbad area

According to a recent
study by eMarketer, print
coupons are still king, as
almost 80 percent of U.S.
internet users who were
polled said that they use
paper coupons. As small
businesses continue to seek
out the most effective ways
to drive brand awareness,
bring in new customers and
increase sales with existing
customers, Money Mailer
of North County Coastal,
aleader in direct mail mar-
keting, is eager to partner
with local businesses in
the Carlsbad and Oceans-
ide area to help them boost
their bottom line.

The new owner of
Money Mailer of North
County Coastal is Donna
Holcombe. Holcombe is
looking forward to sharing
herknowledge in salesand
marketing to fellow busi-
ness owners in the North
County area, and help them
market their brandslocally
and nationwide.

Money Mailer offers local
businesses a unique portfo-
lio of marketing solutions
to reach consumers in the
mail, online and on their
mobile phones. The Money
Mailer mobile applica-
tion, which is available for
iPhone and Android users,
allows consumers to access
endless coupons in just two
quick finger taps. Consum-
ers can retrieve coupons
that are available at their
current location or

search for all coupons exist-
ing within a 25-mile radius.
With mobile phone use on
the rise, the Money Mailer
App brings great value to
small business owners and
is a perfect complement to
every direct mail campaign.
Money Mailer currently
reaches over 18 million
households across the
country with its traditional
coupon envelope and con-
tinues to grow each year.

About Money Mailer

Money Mailer is a leader
inthe U.S. direct marketing
industry, has been certified
for 11 consecutive years as
a World-Class Franchise
by the Franchise Research
Institute and was Entre-
preneur Magazine's #1
Business Services/Adver-
tising Services franchise
in 2016. Money Mailer
delivers hyper-local sav-
ings to consumers through
shared mail, mobile, online
and social media, and helps
businesses affordably and
accurately reach these
consumers.

For more information
on Money Mailer of North
County Coastal, please
contact:Donna Holcombe,
949-285-3911 or dholcombe@
moneymailer.com
www.moneymailer.com

It’s not just about PE o

o < PIiNES
understanding the numbers. aNBaNK

[t's about a banker who understands
your business.

A one-to-one relationship with your banker—a banker who truly
understands your business—is how Torrey Pines Bank delivers
on accountability.

Bank on Accountability

torreypinesbank.com ‘ WX Top 10 - Forbes Best Banks

@ Torrey Pines Bank, a division of Western Alliance Bank, Member FDIC, ranks top ten on
e (NYSE| Forbes' Best Banks in America list, four years in a row.

The New Money Mailer’!

Business Owners:
Our new look means new readers. There's never
been a better time to try Money Mailer!

IFree

In-Depth Marketing
Consultation
(No-Obligation)

We'll show you how to target affluent

consumers in your area! %
10,000 Home
Mailing Campaign
with purchase of 50,000 homes
at regular price.

New customers only. Minimum mailing
program purchase required.
Some restrictions apply.

Trust 39 years of local marketing experience

Contact Donna Today!

949.285.3911 * DHolcombe@moneymailer.com
Donna Holcombe CEO/Owner

&

money mailer-

Direct Mail - Mobile - Online

Marketing done right”


http://www.torreypinesbank.com
mailto:dhalcombe%40moneymailer.com?subject=
http://www.frontwavecu.com
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Beaches,

BY JESSICA GREENE
Voit Real Estate Services

While Carlsbad boasts a
fabulous stretch of beach
and some of the best brew-
eries in South-
ern California,
they aren’t the
only things
that differenti-
ate the city. For
employers seek-
ing access to
highly educated
talent nearby,
you can't get much better
than Carlsbad. According
to the City of Carlsbad, 34.1
percent of residents hold a
bachelor’s degree while 26.4
percent hold a graduate or
professional degree.

In addition to top-notch
quality of life and access to
incredible talent, other ben-
efits include:

JESSICA
GREENE

-
-

Carlsbad is poised to become San Diego County’s hottest office submarket.

Significant cost savings
The average asking rent
for office space within the
Carlsbad submarket in
March 2019 is just $2.55 per
square foot, a whopping
36.6 percent less than the
average for the submar-

continually raising the bar.
From coffee kiosks operated
by Carlsbad Ranch Market
and food trucks to plush
outdoor collaboration areas
featuring Wi-Fi and water
features, it's clear that the

kets immediately south tenant experience is at the
in Encinitas to Del Mar forefront.
Heights.

High-quality
creative office
Gone are the days of dull,

Amenity-rich facilities
Carlsbad landlords are

uninspired space. Creative
tenant improvements with
a focus on exposed duct-
ing, concrete floors, and
understated luxury lead the
way. Due to the affordability
of Carlsbad, a company'’s
budget can go a lot further
in crafting a unique identity
and building a sophisti-
cated yet vibrant working
environment to attract and
retain talent.

As rents down south con-
tinue to rise, more busi-
nesses will begin to migrate
to Carlsbad as a more afford-
able choice. Whether you're
looking to expand, downsize
into a more efficient layout,
save money or appeal to the
best and the brightest in the
labor market, now is the
time to explore the many
exciting options available
in Carlsbad.

Real

brews and booming business

With over a decade in the commercial real estate
industry, Jessica Greene specializes in office and R&D
properties at Voit Real Estate Services and serves
asanexpert and trusted advocate to businesses seek-
ing space and investors looking to maximize returns
through a comprehensive, data-driven approach
resulting in strategies that lead to intelligent real
estate decisions.

For more information or to obtain a compli-
mentary assessment of your commercial real
estate goals, contact Jessica at (858) 531-5361 /
jgreene@voitco.com or visit jessgreenecre.com.
Follow Jessica on Twitter and Instagram
@jessgreenecre. DRE Lic. #01972284

One

At Voit we believe that business is about cultivating
relationships — professionally, personally and philanthropically.
Thank you to our clients for your continued business and to the
following philanthropic organizations that our team supports for
improving the communities in which we live, work and play:

alzheimer’s % @

Client &
One Cause

L AAROT AT
D T association  sovsacmus cluss
' (WENCED Ary
O * ,\
BOY Y DUANE ROTH
— LEGACY FOURDATION
MEHTORIE FOUNDAT‘“‘\@
: S
503 SENYYe
Father FREE 2Ne)- e
Joe’s WHEELCHAIR B e comn
Villages mission WO AR
K Thel )
PROKIDS | oo SO\N DIEGO Z.0®
k
SHARP  @e5mens:
N GLNDATION
5o Dy ' Maedl T it L e

If you’re looking for an entrepreneurial firm that is civic-minded with
a unique culture unlike anywhere else, contact us today.

Eric A. Northbrook, SIOR | Managing Director, San Diego
T (858) 458-3332 | enorthbrook@voitco.com
www.VoitCo.com

Voit

REAL ESTATE SERVICES



http://www.voitco.com
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The perfect year-round temperature and an abundance of public parks and trails gives us ev-

ery opportunity to capitalize on the great outdoors.

Top reasons to live & work in Carlsbad

You're not just buying a
home, you're creating a life-
style. Here are five reasons
why I call Carlsbad home.

Education

We all want the best
for our next generation
and our highly sought
after school district offers
an extraordinary environ-
ment to learn and excel.

Outdoor Lifestyle

From the beautiful
beaches, to the trails,
parks, and lagoons, we
have so many options to
live a healthy lifestyle.
The perfect year round
temperature gives us every
opportunity to capitalize

on the great outdoors.

Industry

Carlsbad provides a
wide range of business
opportunities such as life
sciences, action sports
manufacturing, clean
technology, hospitality and
information & communi-
cations technology (ICT).

Community Events

The City of Carlsbad,
private organizations and
local neighborhoods do a
wonderful job at organiz-
ing community events.
TGIF Concerts in the Park,
LPGA Golf Tournament,
Eggstravaganza, Taste of
Bressi, and the Mitchell

Thorp sk are just a few of
the fun events that take

place throughout the year.

The People

Besides all of these
amazing attributes that
make up our fine city, the
people are hands down
the heart of Carlsbad. Our
community members care
about one another and the
place we call home. We all
have a vested interest to
see our city thrive and take
great pride in Carlsbad.

Megan Schenck
BROKER /REALTOR®
(858) 776-0427
Megan@3Lagoons.com
CA BRE: 01735296

CommonGrounds is a human-centric workspace serving the twenty-first century workforce
that includes amenities and details that appeal to all senses.

Revolutionize your worklife

Bringing a new concept
to coworking - uncom-
mon workspaces that rev-
olutionize your worklife.
CommonGrounds Work-
space is a Workplace-as-
a-Service (WaaS) operator
with flexible workplace
products and services
headquartered in Carlsbad.
Our company’s enterprise-
grade workplace typolo-
gies create highly produc-
tive and brandable envi-
ronments for companies
of all sizes and growth tra-
jectories, from start-ups to
Fortune 1500 enterprises.

CommonGrounds is
a human-centric work-
space serving the twenty-
first century workforce
that includes amenities
and details that appeal to

all senses. We cultivate
the space and culture -
so you can focus on your
business. Companies and
landlords choose Com-
monGrounds to solve their
evolving workplace needs
because of our desire to
serve the individual, pre-
mium space design, and
flexible terms.

We believe that for com-
panies to truly thrive, it’s
about the people. Provid-
ing the environments,
technologies, communi-
ties, and everyday services
that clear the way for pro-
ductivity is at the core of
CommonGrounds.

CommonGrounds will
expand its footprint to two
million square feet across
roughly 50 locations in the

next 24 months, allowing
members access to every
CommonGrounds work-
place across the U.S. In
addition to the 5 active
locations, there are nine
sites that are actively
under construction across
the U.S. and are slated to
open in 2019, and another
35 locations in develop-
ment across the U.S., with
openings scheduled for
late 2019 and 2020.

CommonGrounds
currently has locations
open in Carlsbad, Denver,
the Los Angeles area, San
Jose, and Salt Lake City.
Become a member today!
To request a tour or find
a location near you, visit
www.cgworkspace.com.

"My experience with Megan listing and selling my
home (in less than 48 hours) was incredible. Her
professional demeanor and knowledge of the
market can't be beat. She was so thorough and
timely with paperwork that it made the transaction
go very smoothly. Not only is she a fabulous agent
she is so kind and always had my best interest in
mind. | would highly recommend her."

-Cassie S.

If your property is currently listed this is not meant to be a solicitation.

P THHEE' N\
REALTY

Hustle and Heart
Sets Our
Brokerage Apart

Call Megan Today!
858-776-0427

megan@3lagoons.com

Sustogrom

- MEGAN SCHENCK, BROKER/OWNER
www.ThreeLagoons.com caisrex 01735296

o

MEMBERSHIPS
STARTING AT $250/mo

COMMUNAL
DESK
OFFICE
ENTERPRISE

4

-

| d lg———
: CGWORKSPACE.COM
\-.“ @COMMONGROUNDSHQ

‘}‘q 6790 EMBARCADERO LN., SUITE 100
CARLSBAD, CA 92011

{, (702) 206-7681

G

COMMONGROUNDS

COWORKING W AppStore = Google Play


https://cgworkspace.com/
http://www.threelagoons.com
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Real

Affordable Homeownership Program at Kensington at the Square

Kensington at the Square
isan exciting new residen-
tial enclave created by Shea
Homes off Gateway Road
in Bressi Ranch.

Part of Shea’s commit-
ment to the community is
the availability of afford-
able for-sale homes, inter-
spersed throughout the
neighborhood.

Through the Affordable
Homeownership Program,
sponsored and supervised
by the city of Carlsbad, 25
of Kensington's 125 town-
homesand flat style homes
are reserved for buyers
meeting specific criteria,
including annual income
and family size.

Designed in Traditional
Brownstone/Contempo-
rary architectural styling,
Kensington is comprised
of 103 town homes and
22 single-level flats in a
mix that ranges from 763
to 2,081 square feet, 1 to 3
bedrooms, 2 to 3.5 bath-
rooms, 1 to 2-car garages,
and a plethora of smart and
convenient features.

In addition to Shea’s
reputation for quality con-
struction, customer ser-
vice, and contemporary
architecture, interest in
Kensington is being driven
by impressive local demo-
graphics and the proxim-
ity to some of San Diego’s
finest beaches and top
employers.

But even more excit-
ing for future Kensington
residents is the adjacent

retail and dining complex,
located at Palomar Airport
Road and El Fuerte. The
Square at Bressi Ranch will
feature a Sprouts Farmer's
Market, BevMo!, CVS,
Bird Rock Coffee Roast-
ers, Mendocino Farms,

Richard Walker’s Pan-
cake House and Panini
Kabob Grill.

Model homes at Kens-
ington are expected to
open this spring or early
summer. For more infor-
mation on Kensington,

Kensington at the Square is designed in traditional Brownstone/Contemporary architectural styling.

visit the sales center at
6134 Innovation Way, or
call 760-547-8771.

To join the Affordable
Homeownership Program
interest list, please email
name (first and last),

phone, and email address

to KC.Clifford123@gmail.
com. Once the pricing of the
affordable homes has been
determined, KC Clifford will
contact those on the interest
list (in chronological order
from the date they joined

i
Wb

the list) in order to deter-
mine income eligibility.
Each member of the house-
hold should be prepared to
supply a current paystub,
income statement, and cur-
rent tax return in order to
pre-qualify for this program.

‘ﬂ'.

T

AT THE SQUARE

KENSINGTON

Affordable
Homeownership
Program In Carlsbad

Walkable to The Square at Bressi Ranch, close to
shopping, dining venues and more, Kensington

at The Square presents brand new homes for
affordable buyers. Through the Affordable
Homeownership Program*, Shea Homes will be
offering a select number of homes that are reserved
for affordable homeownership. Learn how to apply
for Kensington at The Square’s affordable homes

by contacting KC Clifford, our Affordable Housing
Specialist at 619.866.5304.

Sales: Shea Homes Marketing Company (CalDRE #01378646), Construction: SHSC GC, Inc. (CSLB #1012096). This is not an offer for real estate for sale, nor solicitation of an offer to buy to residents of any state or province in which
registration and other legal requirements have not been fulfilled. Pricing does not include closing cost, options, elevation, or lot premiums, effective date of publication and subject to change without notice. Windows and doors may
vary per elevation. Floorplans and renderings are artist’s conception based on preliminary information, not to scale and subject to change. Features and plans subject to change without notice. All square footages and measurements
are approximate and subject to change without notice. *Affordable Housing Program sponsored by the city of Carlshad. Restrictions apply. See Community Representative for details. Home pictured may not be actual home for sale
or actual model home, but rather a representation of a similar model or elevation design. Models are not an indicateion of racial preference. Trademarks are property of their respective owners. Equal Housing Opportunity. 4/19



http://www.sheahomes.com

CARLSBAD BUSINESS JOURNAL APRIL 2019 | 15

Estate

Simple guide to buying the house you rent

In some cases, landlords
approach their renters. If
they are planning to sell
the property anyway, they

<

may give their

tenants the | T q&\:;_: v

opportunity k_‘_ [Ny

to purchase . . — ,

the house Are you tired of paying your landlord’s mortgage? Want to
before they pay your own instead? Read our simple guide and learn how
list it. In such to buy the house you rent.

a case, the NOREENA

home owner SGARBOSSA attorney can help you be of MSN Real Estate recom-
will  likely sure that the transaction mends that both parties

already have a purchase
plan in mind, and you will
then have to decide if you
are interested.

Option #1: Purchase
the House Immediately.
If you and your landlord
agree on a purchase price
and you are able to qualify
for a mortgage, you may
be able to set about buying
the house immediately.
In such a case, your land-
lord will most likely not
employ the services of a
real estate agent, which
means that you will need
to treat this as a For Sale By
Owner purchase. Enlisting
the services of areal estate

runs smoothly.

Option #2: Enter a
Rent-to-Own Agreement.
A rent-to-own agreement is
a good idea if you do not
yet have sufficient money
saved up for a down pay-
ment. When you enter into
a rent-to-own agreement,
you will start paying your
landlord an additional sum
of money each month and
this money will go into an
escrow account to be used
as a down payment after a
specified amount of time,
typically three to five years.
Rent-to-own agreements
should always be made in
writing. Katherine Lewis

work with a real estate
attorney when drawing up
the agreement contract.

Option #3: Enterintoa
Lease-Option Agreement.
A lease-option agreement
is similar to a rent-to-own
agreement with one major
difference: You are under
no obligation to buy the
property. With a lease-
option agreement, you
will have a legal option to
purchase the property at an
agreed-upon price after a
given period of time

Noreena Sgarbossa
CalBRE# 01995551
760.803.5732

GREEN choice for commercial cleaning

Firstimpressions can last
a lifetime. When you walk
in your doors, you want to
feel confident that your cli-
ents and employees know
your office has been prop-
erly cleaned using the safest
methods possible. You can
provide that confidence by
using our GREEN commer-
cial cleaning service.

Sparkle Freshness helps
promote a healthy, produc-
tive working environment
by making your workplace
spotless and clean through
our janitorial services.
When using us, we provide
GREEN cleaning methods
by using non-toxic clean-
ing products, more efficient

If your company is committed to green business practices,
make sure your commercial cleaning service is too.

+ Vacation Rental Cleaning

service. Your satisfaction is

cleaningequipmentandwe - After-Party Clean-Up at our top priority.

reduce our waste. Venue We will be attending the
Green Expo on April 17th

We .offer 1 00% We focusonwhat matters  this year-- stop by and say

Satisfaction toyoubytreating your office  hello. We would love to

Guarantee for:
+ Office Cleaning

+ Commercial Cleaning

- Carpet Cleaning

+ Post Construction Clean-Up
+ New Construction Clean-Up

+ Move In/Move Out Cleaning

like it was our own. We pride
ourselves in honoring our
word and exceeding your
expectations. We value
our customers and their
requests and run our busi-
ness with the confidence
that you will be impressed
and 100% satisfied with our

meet you and find out how
we can help solve your busi-
ness’ cleaning needs!

Take advantage of the Spe-
cial we're offering right now:
20% OFFyour entire bill for the
year, just mention that you read
this article from the Chamber.

Creating Opportunities

NMLS# 858608

402 West Broadway Ste 2300
+ (858) 230-1937
carlton.payne@bbva.com

=

e
(ENDER

BBVA Compass

Physicians have different needs, that's why
we're offering special mortgage financing.

Our doctor loan is designed specifically to meet your needs as a busy physician for the
purchase of your primary residence. We will go out of our way to meet the demands of
your busy schedule and make sure the mortgage loan process is a positive one.

For information on how you can take advantage of this special home financing program
from BBVA Compass, give us a call today.

Carlton Payne * Mortgage Banking Officer

Apply Online: http://www.bbvacompass.com/mortgages/cpayne

*100% LTV not available on condominiums. Condominiums require a down payment. A contribution toward the transaction’s closing costs
and prepaid items from the borrower's own funds is generally required, except in certain circumstances involving parental gifts. All loans
subject to underwriting review. All loans subject to approval, including credit approval. Eligible properties must be located in Alabama, Ari-
zona, California, Colorado, Florida, New Mexico or Texas where BBVA Compass has a market presence. BBVA Compass is a trade name of
Compass Bank, Member FDIC and an Equal Housing Lender. NMLS # 402936. Rev. 03/2019 / #463418
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Achieve your goals with measured accountability

The Chamber’s March
First Friday Breakfast
speaker was our own
esteemed board member
Don Sando. Don is an
enthusiastic business strat-
egist, helives and breathes
strategy and is an expert at
transforming businesses,
their people and processes
into efficient and optimally
productive entities. Don's
breakfast presentation was
on creating a Culture of
Accountability. No matter
how amazing you are, there
isn't a professional around
that couldn't benefit from
becoming a bit more
accountable and learning

- || MEMBERSHIP
i COUNTS
AT B I
- o

KATHLEEN MCNARY

Director of Corporate and Member Relations
CARLSBAD CHAMBER OF COMMERCE

what and how to truly
become that. Wereceived a
remarkably high amount of
responses from attendees
of the breakfast express-
ing interest in a follow-up
workshop to Don's pre-
sentation, so we are doing
just that! Join us April 24

from 10am-12noon and
leave with concrete actions
you can easily implement
beginning that day to help
yourself and those around
you to beless stressed, more
focused and in the end,
more productive. This will
be a workshop to complete
the 8 steps presented. Par-
ticipants will work in small
groups to obtain insights
and feedback from other
attendees and thus refine
their list of responsibilities,
priorities, success metrics,
purpose/mission statement
and personal development
goals. We hope to see you
there!

8 STEPS TO ACCOUNTABILITY WORKSHOP

APRIL 24 10am - 12noon
Carlsbad Chamber of Commerce
$50

Don Sando has led market-
ing and sales teams to deliver
exceptional results. He is a senior
executive with more than 25 years
experience working with Fortune
1000 companies, focused on
leading teams to increase market
share, revenue and promote growth

Don will present and walk you
through “The 8 Steps to Alignment
and Accountability”, a process he

initially used when
he was a manager at
Hewlett Packard, which he
has refined over the years,

and now uses with his small and
mid-sized organizational clients to
create a culture of accountability.
You will learn a process that you
can use for yourself and your entire
team to create an organization that
delivers on expectations.

NOMINATE YOUR BUSINESS

MEMBERS

REEId'y Carlsbad presents the

USIMESS |

Commitment to Emergenc;
Preparedness Award, #.37

r

CEO OF AGUA HEDIONDA LAGOON
FOUNDATION, LISA RODMAN
NAMED WOMAN OF THE YEAR

Senator Patricia Bates
(R-Laguna Niguel) honored Lisa
Rodman as the 36th Senate Dis-
trict's Woman of the Year during
a special ceremony in Sacramento
on March 4.

“Lisa Rodman’s efforts to help
protect one of California’s most
threatened coastal wetlands make her a worthy
honoree,” said Sen. Bates. “Iadmire her pragmatic
can-do spirit to protect the environment and serve TO NOMINATE: Submit a one page essay that answers the following questions:
her community, and it is my privilege to highlight 1. What types of emergency preparedness program(s) have you implemented?

her work at the State Capitol.” Rodman is also the 2. How are your employees involved in the process?
£ Co-Chair of the G Busi C it 3. What types of community benefits exist due to your program(s)?

ormer Lo-Lhair ol the Green business Lommittee 4. What are the possibilities that program(s) such as yours could be models for other Carlsbad businesses?
and an active member of the Chamber.

Submit your nomination essay to kmonson@carlsbad.org
GREEN DRAGON TAVERN

NCL

BUCKETS&BREWS
$15

Finalist/winner will possess demonstrated -
accomplishments & contributions to: )
* | * Prepare employees -
RODMAN * Protect & continue business operations
* Contribute to community recovery

Award
presented
at the 2019
State of the City
Luncheon

AUG 23

dining and museum venue
modeled after the iconic Boston
tavern has named Josef Felts as its
Executive Chef. Chef Felts comes
to the Green Dragon Tavern and
Museum from the La Jolla Beach & Tennis Club,
where he was recruited by Chef Bernard Guillas to
run the prestigious “Club Dining,” for members and
hotel guests. Part of his responsibilities included
overseeing catering for upwards of 1000 people,
enabling Chef Felts to easily over-
see Green Dragon Tavern's highly
acclaimed restaurant and thriving
banquet operation.

WELCOME NEW BOARD
MEMBERS

The Board of Directors of the
Carlsbad Chamber of Commerce
approved the designation of two
new board members in March:
Brian Hughes, Managing Director
of Omni La Coast Resort & Spa
and Ramon Oseguera Senior Gen-
eral Manager at The Shoppes at
Carlsbad. Welcome to our Board
of Directors and thank you for
your dedication to our Chamber!

at

A uE CROSSING
AT CARLEBAD

____—~ 5800 The Crossings Dr.
TUESDAY, APRIL23 | 5-7PM

RSVP online at carlsbad.org

FELTS

Includes appetizers, 2 drink tickets,
and bucket of balls & golf club.

OSEGUERA


mailto:kmonson%40carlsbad.org?subject=Commitment%20to%20Emergency%20Preparedness%20Awards
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NEW MEMBERS

Aviation Services

MASA Medical Transport Solutions
Angelica Sage

Cardiff By The Sea, CA 92007

(949)397-5030

MASAmts.com

Worldwide or Nationwide coverage for Emergency
Ground & Air Medical Transportation. Enhance your
benefit plans and offer a complete package to your
employees.

Banks

Comerica Bank

Adina Lopez

1000 Aviara Pkwy., Ste. 104

Carlsbad, CA 92011

(760)268-1600

comerica.com

Comerica’s nearly 9,000 colleagues focus on
relationships, and helping people and businesses
be successful.

Business Consultants & Services

ACOSTA + PARTNERS

Teresa Acosta

Carlsbad, CA 92009

(760)456-5439

acostaandpartners.com

An independent Consulting practice specializing

in building partnerships between technology
companies and government agencies. Enhance your
public affairs efforts with expert consulting tailored
to your needs.

C-Far Consulting

Carrie Farrell

Carlsbad, CA 92008

(619)980-3565

C-Far Consulting provides executives with recom-
mendations and plans to improve healthcare out-
comes and increase organizational efficiency. Services
include organizational assessment, strategic plan-
ning, program development, resource development,
project management, employee training/coaching,
leadership/board development, and more.

Credit Card Processing

Beyond

Tom Madden

Carlsbad, CA 92011

(808)854-6654

getbeyond.com

We are a business solutions company offering
services like payment processing, payroll, staff
management, business loans and more. Local
businesses deserve the same service they give their
customers. That's Beyond.

Cleaning & Maintenance
Services

Naked Clean

Veronica De Anda

580 Beech Ave., Ste. D

Carlsbad, CA 92008

(760)720-3830

naked-clean.com

Fully customized, non-toxic, house cleaning. Rates
starting as low as $64.99 for 5-Rooms. People, Pet
and Planet Friendly®.

Coffee & Tea

Chapters Cafe

Lisa Martel

1775 Dove Lane

Carlsbad, CA 92011

(760)331-9057

Located inside the Dove Library, offering coffee, tea,
other drinks, pastries and snacks.

Financial Planning &
Investment Services

Conscious Investment Services, LLC

Scott Smith

Murrieta, CA 92563

(909)217-8927

consciousinvserv.com

We create, implement and monitor a personalized
growth and income-oriented plan utilizing strategic
allocations based on fundamental, environmental,
social and technical analysis and research.

Gifts & Collectibles

Light Up Their World

Linda Garnica

Vista, CA 92084

(661)706-1978

Unique lighted gift basket creations for all occa-
sions. Customers can choose from a variety of
pre-made baskets or place customs orders that are
more suited to their personal needs.

Golf Instruction & Training

Full Swing Golf

Alyssa Foster

1905 Aston Ave., Ste. 100

Carlsbad, CA 92008

(858)675-1100

fullswinggolf.com

Full Swing Simulators is the largest US-based
producer of multi-sport simulators. Patented dual-
tracking technology provides unmatched swing
data and real-time ball feedback.

Legal Services

JD LAW, P.C.

Lisbette Baltazar

400 S. Melrose Drive, Ste 109

Vista, CA 92081

(760)630-2000

jdlaw.law

Founded in 1990 by former LAPD detective-turned-
attorney James N. Dicks, our law firm is dedicated
exclusively to defending the rights of California resi-
dents in their criminal cases - both state and federal.

Locksmiths

Locksmith On Call

Bruce Hewett

187 Calle Magdelena, Ste. 218

Encinitas, CA 92024

(760)438-2255

locksmithoncall.com

Locksmith On Call is your LOCAL locksmith serving
North County Coastal and Inland regions of San
Diego County. We are prompt, honest and reliable
licensed locksmiths who take pride in providing all
your residential and commercial locksmith needs.
We assure that you will be fully protected with our
superior locksmith services.

Mediation
& Counseling Services

Leave Strong Divorce Service

Laura McGee

Carlshad, CA 92008

(760)809-3869

leavestrong.com

Leave Strong Divorce Services, founded by former
trial attorney and seasoned mediator, Laura McGee
ID, provides private, efficient, cost effective and
family focused divorce mediation services.

Mortgage Lenders

loanDepot

Beau Peters

1902 Wright PI., Ste. 120

Carlsbad, CA 92008

(760)707-0200

loandepot.com

An emerging-growth nonbank consumer lender and
market leader offering home mortgage, refinance
and home equity loan products in all 50 states.

Real Estate

Pacific Sotheby’s International Realty
Christopher Arns

Carlsbad, CA 92009

(619)678-1048

arnsreproperties.com

Offering Realtor® services in the Carlsbad area
focusing on those interested in the La Costa area
lifestyle. Specializing in family homes and vacation
properties.

Real Estate - Commercial

Keller Williams Commercial

Will Schneider

12780 High Bluff Dr., Ste 130

San Diego, CA 92130

(760)436-2100

kwcommercial.com

Will Schneider is a broker-associate for Keller Wil-
liams Commercial Division. Will works throughout
SD County on apartment, office, industrial, and
retail sales and leasing.

Restaurants

Eureka! Restaurant Group

Gina Cariaga

6021 Innovation Way, Ste. 110

Carlshad, CA 92009

(442)325-0005

eurekarestaurantgroup.com

In our rustic industrial environment, we create
craveable dining experiences in an approachable
atmosphere while leaving enduring memories one
burger at a time.

Get N’ Go Donuts

Renee Bexiga

6986 El Camino Real., Ste E
Carlsbad, CA 92008

(760) 814-2882
facebook.com/GetNGoDonuts

Retailers

BevMo!

Jeff Ellis

2662 Gateway Rd., Ste. 155
Carlsbad, CA 92009
(442)232-2094

bevmo.com

BevMo! is the leading specialty
beverage retailer in the Western
U.S., with nearly 170 stores
throughout California,

Arizona and Washington.

Robotics

R&3D Technologies, LLC

Molly Blazek

1920 Palomar Point Way

Carlshad, CA 92008

(760)710-2227

rn3d.com

R&3D Technologies provides engineering services
to design and build complex custom automation
machines to manufacture life science products
namely medical devices and diagnostics kits.

Solar Energy

Solar Watt Solutions

Dave Watt

Carlsbad, CA 92008

(855)600-9288

solarwattsolutions.com

We pride ourselves on partnering with companies
who are leaders and innovators in the solar energy
field to design and install Green energy solutions
that give our residential and commercial clients
the power to save money and help preserve the
environment.

Sunrun

Geanette Floyd

295 Trade St.

San Marcos, CA 92078

(442)666-7802

sunrun.com

Sunrun is the largest strictly residential solar
installer in the U.S. Save on energy costs through
solar and Sunrun.

Solar Symphony, Inc.

Joseph Covarrubias

341 N. Engel St.

Escondido, CA 92029

(760)295-9023

ElectricSolarlnstall.com

Solar Symphony, an A+ Accredited BBB company
with 5 Star Reviews in residential and commer-
cial Solar Energy installation is now offering its
patented integrated Solar Roof.

Sporting Goods

LIGHT Helmets

Sandra Arnett

5670 El Camino Real, Ste. B

Carlsbad, CA 92008

(760)444-0082

lighthelmets.com

Our goal is to build the safest football helmet avail-
able on the market while allowing the athlete on
the field to perform better by carrying significantly
less weight.

Swimming Pool & Spa
Equipment /Supplies

Zodiac Pool Systems, LLC

Ruben Galven

2882 Whiptail Loop East, Ste. 100

Carlsbad, CA 92010

(760)599-9600

zodiacpoolsystems.com

Now merged with Fluidra, Zodiac is the largest
residential, commercial, and wellness pool equip-
ment company in the world. We strive to create the
perfect pool and wellness experience to increase
comfort, enjoyment and peace of mind.

Veterinarians

Coastal Animal Hospital

Dr. Brian Evans

2584 El Camino Real, Ste. A1

Carlsbad, CA 92008

(760)230-2249

sdcoastalanimal.com

We are a next-generation full service small animal
veterinary hospital. Through modern medicine
and techniques such as laparoscopic surgery, we
minimize pain and keep your pet thriving.

Water Filtration
& Conditioning

Bio Clean Environmental

Sean Hasan

5796 Armada Dr., Ste. 250

Carlsbad, CA 92008

(760)473-1057
biocleanenvironmental.com

Since 1999, Bio Clean has been helping
municipalities, engineers, developers, and
contractors comply with constantly changing
storm water regulations- we've completed
1000's of installations nationwide.

_ MEMBER RENEWALS

AlphaGraphics
American Glass & Mirror Company
B&B Medical Technologies
Barrel Republic
cabi Clothing (Marijane Relth)
Comstock & Associates
Dog People Are Cool
Encinitas Union School District
Green Dragon Tavern & Museum
Health from Within Family Wellness Center
Hilton Garden Inn Carlsbad Beach
HM Electronics
International Floral Trade Center
Jani Express
Keegan & Baker, LLP
La Costa Chiropractic & Wellness Center
La Costa Urgent Care

Law Office of Patricia L. Andel,
A Professional Corporation

Lexus Carlsbad
LifePlans Financial & Insurance Services, Inc.
Montecatini
Navigato & Battin, LLP
New Urban West Inc.
Pathway Health Clinic
Pinnacle Recovery
Shea Homes
SLR Research
Sullivan Solar Power
The Forum Carlsbad

The Jacobs & Cushman San Diego Food Bank/
North County Food Bank

Tip Top Meats/European Deli
Urgent Care 3D
Viz Art Ink

Voit Real Estate Services - North County Team

(=)
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chamberplmtes provides an opportunity
for 8 chamber members to meet for breakfast
or lunch and learn more about each other’s businesses.
A Carlsbad Chamber member plans and facilitates
chamberplégjtes
at alocal chamber member restaurant.

For more info call: (760) 931-8400 or visit carlsbad.org

This program is open exclusively to Carlsbad Chamber
members; and the only cost is the price of your meal. RSVP’s
are required by contacting the person listed below the date.

TUESDAY, APRIL 9
11:30 AM-1 PM
Nancy Jo Wright | (760) 330-1344

THURSDAY, APRIL 18
11:30 AM-1PM
Kevin Sharrar | (760) 274-4710

TUESDAY, APRIL 23
8-9:30 AM
Jani Jackson | (760) 652-5060

WEDNESDAY APRIL 24
11:30 AM-1 PM
Craig McKim | (702) 767-8203

THURSDAY, APRIL 25
11:30 AM-1 PM
Megan Schenck | (858) 776-0427
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NOTE: Previously advertised speaker for the May First Friday,
Jim Minarik , has been moved to a later date. Sorry for any
inconvenience. Updated event speaker listed below.

LIVE, LOVE, LEAD

Join us Friday, May 3 for our
monthly First Friday Break-
fast from 7-9 a.m. at the
Westin Carlsbad Resort

and Spa.

This signature facilitated
networking opportunity, is
one of the most popular and
well attended Carlsbad Cham-
ber events. Each attendee is
assigned to a table of eight
business professionals from
all different industries. A
trained facilitator guides the
networking conversation
which allows for more inti-
mate relationship building

and optimal efficiency.

FEATURED SPEAKER

Wendy Darling is the co-
founder of GTD (Go The Dis-
tance) Consulting and the
Miraculous Living Institute.
With over 37 years of experi-
ence as a management and

organizational development
consultant, corporate
influencer, relation-
ship and transfor-
mational results
expert, speaker,
seminar facilita-
tor, master healer
and coach, her
entire career has
been dedicated to the
decoding of what
needs to happen
to create RESULTS.

Wendy's talk entitled

WENDY DARLING

ot FR/p

&
REAKE O

MAY 3, 2019

7-9am.
THEWESTIN

CARLSBAD
RESORT & SPA
5480 Grand Pacific Dr,
Carlsbad, CA 92008

and Fulfillment” will help you
tolead from within, utilizing

your authentic gifts and
talents, and loading
yourself for ulti-
mate success!

The cost is $34
for Chamber
members who
register before
Friday, April 26.
Afterward, the cost is
$55 for preregistration
and $60 at the door.
To register, visit carls-

bad.org. Prospective members

“LIVE LOVE LEAD: The NEW  must contact the Chamber at

Formula for Ultimate Success

(760) 931-8400.

The Lund Team: Bulldmg a brand based on 37 years of trust

YCONNECTION

Continued from Page 1

the third generation of
clients of the firm” says
Tyson. The firm will send
two associates to meet cli-
ents for a potential listing
and may take 60 days to
prepare for a successful
launch. They see great
value in an open house
by allowing the agent
to make a personal con-
nection and talk about
the experience of living
in that neighborhood.
Carlton and his sons also
have extensive personal
experience investing in
houses and land that they
can draw upon to advise
clients that may be look-
ing to do the same.

The brothers do not feel
a threat from internet-
based realtors and instead
welcome the interest in
real estate generated by
such sites and networks
like HGTV. While some
purchasers simply want
someone to “open a door”
for them, most want the
counsel of an experienced
advisor. However they do
observe that self-fulfilling
prophecy play out in the
perception of the role of
agents when they work
through internet-based
realtors. “To scale so
large they need to hire
less experienced agents.
Clients may get a lower
level of service and there-
fore think the agent isn't

After building their estate firm for over 37 years, Sandy
and Carlton are gradually transitioning management to
their sons Garrett and Tyson.

an important part of the
transaction” says Garrett.
Tyson notes “Many go into
real estate after failing at
other businesses. It is diffi-
cultbecause you are trying
toadd value to an equation
and it takes years of expe-
rience to add that value.”
He advises someone inter-
ested in a career as an
agent to ensure they work
alongside people they can
learn from and be commit-
ted to thelong haul it takes
to be successful.

In a strong real estate
market that may approach
its peak at any time, the
brothers advise potential
buyers to consider their
personal circumstances
- their need to stay in
one location, the stability
of their job and the cost
of alternative housing
options - before jumping
in and to avoid timing the
market. Tyson recalls his
first home purchased in

2004 as the market was
peaking. “There were times
when it was worth less than
what I owed, but I got a
roommate, held on to it
and I ultimately profited.”

A strong outlook

All three see nothing
but positive trends in the
value ofliving in Carlsbad.
They point out the increas-
ing number of people tele-
commuting rather than
living in more expensive
cities like the Bay Area,
New York or Los Angeles.
Although each studied at
Arizona State University
and Carlton’s employer
tried to transfer him to
his native Wisconsin (“The
shortest conversation I
ever had” he remembers),
they appreciate the health
and wellness benefits,
the positive attitude and
entrepreneurial culture
of Carlsbad and note the

area is still priced com-
petitively with alternative
areas of California.

Asked about policy
changes they would like
to see in Carlsbad, Gar-
rett points out ordinance
changes in neighboring
areas easing the con-
struction of multiple
structures to house aging
family members or serve
asrental property. Carlton
believes the area does not
need more large homes
but instead more mul-
tifamily properties like
townhouses. All three,
longtime residents them-
selves, balance the need
for additional housing
with a desire to preserve
the character of the area
that they value.

With a LEED-certified
office that includes an
in-house professional
printing facility, Carl-
ton believes the brick
and mortar business he
and his wife have built
will always have an edge
over their rivals. “We
don't want to brag about
being the biggest. And
we don't want clients fill-
ing out a listing form ata
Starbucks. We want our
client to walk through the
door, feel good and have
peace of mind". Proudly
flying an American flag
outside his front door, he
reflects on both what he
hasachieved and what his
firm helps others achieve
- “This is the American
dream.”
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MEMBER
MARKETPLACE

Contact: Darryl Reitmeyer | Director of Sales & Marketing
760.931.8400 | darrylr@carlshad.org

H BOTTOM LINE
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Your homebuying goals
deserve my attention

As a home mortgage consultant with Wells Fargo Home Mortgage, one of the
nation’s leading retail mortgage lenders, I can provide home financing options to
meet a variety of homebuyer needs.

Whether you're looking to buy your first home, a second home or an investment
property, I'm ready to give you the service and attention you deserve to help you
realize your homeownership goals.

Call me today.

Karla Patino, Home Mortgage Consultant

700 Garden View Ct, Ste 208, Encinitas, CA 92024
760-271-5000

karla.patino@wellsfargo.com, www.KarlaPatino.com
NMLSR ID 448603

‘Wells Fargo Home Mortgage is a division of Wells Fargo Bank, N.A. © 2013 Wells Fargo
Bank, N.A. All rights reserved. NMLSR ID 399801 AS988617

WELLS | HOME

FARGO | MORTGAGE

EQUAL HOUSING

LENDER

We’re more than just a great rate

Bank-issued, FDIC-insured

Minimum deposit $1000

T-year APY* 2

.50*

* Annual Percentage Yield (APY) effective 3/19/2019. CDs offered by Edward Jones are
bank-issued and FDIC-insured up to $250,000 (principal and interest accrued but not yet paid)
per depositor, per insured depository institution, for each account ownership category. Please
visit www.fdic.gov or contact your financial advisor for additional information. Subject to
availability and price change. CD values are subject to interest rate risk such that when interest
rates rise, the prices of CDs can decrease. If CDs are sold prior to maturity, the investor can lose
principal value. FDIC insurance does not cover losses in market value. Early withdrawal may not
be permitted. Yields quoted are net of all commissions. CDs require the distribution of interest
and do not allow interest to compound. CDs offered through Edward Jones are issued by banks
and thrifts nationwide. All CDs sold by Edward Jones are registered with the Depository Trust

Corp. (DTC).

Suite 100

760-438-1037

THE PHILLIPS GRrour

Matt Leonard, AAMS®
Financial Advisor

2121 Palomar Airport Rd

Carlsbad, CA 92011

www.edwardjones.com
Member SIPC

Edward Jones

MAKING SENSE OF INVESTING

Real Estate

“My expectations
were exceeded at
every turn!”

- Carla F.

JR Phillips
760.402.5321

LN

A business built on your trust and referrals

ww.thejrphillipsgroup.com

License #01433264

Total Security, Without Compromise

e Intrusion / Fire Detection
¢ \Video / Audio Verification
e Alarm Response
e Patrol Services

e Guard Services

e Access Control
e CCTV

Licenses:
Contractors#427169
AlarmCo#ACO 1142 Patrol#PP09357

www.RSFsecurity.com

L

SECURITY BY

Contact us at:
(800) 303-8877
info@rsfsecurity.com

WWM

FINANCIAL

Catherine M. Magaiia
Managing Partner, CFP®

catherine@wwmfinancial.com

Scott McClatchey
Wealth Advisor, CFP®

scott@wwmfinancial.com

LIVE YOUR LIFE...

e Asset Management
e Financial Planning
e Estate Planning

760.692.5190 office
760.692.5162 fax

2131 Palomar Airport Road, Suite 330 e Carlsbad, CA 92011
www.wwmfinancial.com

YOUR BOTTOM LINE
IS OUR TOP PRIORITY.

* Full spectrum Fnancial services from
reconciling credit card charges o payroll

* Monthly maintenance to "caich up” services
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Contact us terday at B77-402=-1027.
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http://www.karlapatino.com
http://www.coastalcpa.com
http://www.wwmfinancial.com
http://www.jrphillipssells.com/
http://www.rsfsecurity.com
http://www.edwardjones.com
http://www.bottomlinemanagement.org
http://www.bottomlinemanagement.org

oreenbusiness

COMMITTEE

GREEN @ BUSINESS

EXPO3

Showcasing the area’s businesses that make Carlsbad
one of the most sustainable cities in the world?’

WEDNESDAY > APRIL 17 % 3-7 PM

DISCUSSION PANELS

“Harvesting tomorrow’s
green workforce.”
4:00-4:30pm

MODERATOR ODBOEE) A

Emily Young, PhD
Executive Director of The Non Profit
Institute at the University of San Diego

PANELISTS

Rosemary Eshelman
Carlsbad Unified School District
Student Service Specialist

Michael Milam
Dr. Bronner’s Magic Soaps
Chief Operating Officer

“Prosper by going green.”
5:00 - 5:30pm

MODERATOR

Christie Marcella
City of Carlsbad
Economic Development Manager

PANELISTS

Mike Grim
City of Carlsbad
Senior Programs Manager

and more to come...

fRanked 5th by the 2017 Sustainable Development Solutions Network report of U.S. cities

B T e il

FOR MORE INFO, CALL THE CHAMBER AT (760) 931-8400 OR VISIT WWW.CARLSBAD.ORG/GREENBUSINESS

PARTICIPATING MEMBERS

AGUA HEDIONDA LAGOON FOUNDATION
- DISCOVERY CENTER

BLUEWATER GRILL
CALSENSE

CITY OF CARLSBAD COMMUNITY
& ECONOMIC DEVELOPMENT

CONSCIOUS INVESTMENT SERVICES, LLC

COOLA SUNCARE
DEVELOP YOUR TEAM
ELECTRIC AUTO ASSQCIATION

HEALTH FROM WITHIN
FAMILY WELLNESS CENTER

IFLY OCEANSIDE

LY NATURE’S LIGHT ,LLC

INFINITY FROM MARVIN

JDOG JUNK REMOVAL & HAULING VISTA

LIFEPLANS FINANCIAL
& INSURANCE SERVICES, INC.

LOTUS TROLLEY BAGS

MY SAN DIEGO NORTH COUNTY
NAKED CLEAN

PEDEGO CARLSBAD ELECTRIC BIKES
SAN DIEGO GAS & ELECTRIC

SOLAR SYMPHONY

SOLAR WATT SOLUTIONS

SPARKLE FRESHNESS

SULLIVAN SOLAR POWER

SUNRUN

THE JACOBS & CUSHMAN SAN DIEGO FOOD BANK/

NORTH COUNTY FOOD BANK

THE RAFII GROUP AT BAY EQUITY HOME LOANS

TINLEAF FRESH KITCHEN
TRICITY MEDICAL CENTER
WASTE MANAGEMENT

AND MORE!!

This event is
being hosted in
conjuction with
our popular
networking

A



http://www.carlsbad.org/greenbusiness

OPEN

April 2019

OCEAN HILLS

SENIOR LIVING

A Protiss Seiar Lidtg Commisniby

Ocean Hills is dedicated to senior living with luxurious services
and amenities. Choosing to move or p|ace your loved one into

this community will be the most meaningful decision you can make.
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We are here to fully support you during this wonderful transition. At Ocean Hills, we not only focus on the

physical needs of our residents, but also on the psychological, social, intellectual and enjoyable aspects of life.

® Elegant Fine Dining
¢ Barbecue Courtyard
® Cocktail Lounge

® Private Patios

e Walking Paths

¢ |ce Cream Parlor

® Game Rooms

¢ Fitness Center

® Movie Theater

® Concierge Services
® Memory Care

¢ Bistro

¢ Beauty Salon

e Wi-Fi & Cable

® 924 Hour Staffing

-

W LS Mﬁé[./mo) 208-9590 o (760) 208-3038

4500 Cannon Drive ® Oceanside, CA 92056

www.OceanHillsSeniorLiving.com Lic#pending@é\
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